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Agenda

1. Opening Question

2. Introduction: Understanding the Significance of Inclusive/Culturally 

Competent Messaging

3. Background: Inclusive Messaging Initiatives

4. Challenges & Obstacles 

5. Lessons Learned: Key Considerations for Inclusive Messaging

6. Next Steps: Implementing Inclusive Branding

7. Closing Question



Opening Question: 

Drawing from the 

experiences of your 

organization, how can 

advocates develop 

culturally competent 

messaging to engage men 

and boys of faith in their 

programs?



Understanding the Significance

of Inclusive Messaging

What is Inclusive Messaging?

► Inclusive messaging means using language, 

images, and stories that respect and reflect the 

identities, experiences, and perspectives of 

different groups and individuals, and avoid 

stereotypes, biases, and exclusions.

Why is this important? 

► Ethics and social justice

► Build trust and credibility

► Expand engagement and buy-in of more 

stakeholders and allies



Understanding the Significance of 

Inclusive Messaging (cont.)

What messaging around gender-based violence do men 

hear? 

►Men as violent, men as aggressors, men as perpetrators

What consequences do these messages have?

► Feelings of defensiveness and disengagement 

►Men who have been victimized feel silenced or 

forgotten 

What are the narratives and counter-narratives around 

masculinity? (Toxic Masculinity, Red Pill Movement)

► Increasing conversations around masculinity as a 

response to the feminist movement 

►Men vs Women 



Inclusive Messaging Initiatives: How do 

we include men and boys in our work?

Building a structure for 

them to be involved in  
Male-led and -centered 

research initiative
Listening to their concerns and 

experiences 



Initiatives and Areas of Interest

End the Stigma on Male 
Victims of DV and other 
forms of gender-based 
violence

Relevant Theoretical 

Frameworks (Fatuwwah, 

Chivalry, Protection)

Male Allyship and 

Bystander Intervention



Initiatives and Action Steps

Peaceful Partners Pledge

● engagement

● branding
Targeted Infographics

● faith-based content

● age appropriateMerchandise

● slogans

● imagery



Inclusive Messaging: 

Peaceful Partners Pledge

● Engagement

● Branding



Inclusive Messaging: Merchandise

Imagery Slogans

“Privileged to Protect”

“#DVnotmyDeen”

“Stand Up Speak Out”



Infographics









Challenges & Needs

Challenges:
❖ Hate messages and criticism

❖ Terminology that can be 

contentious 

❖ Men are uncomfortable

➢ Need guidance, directive, 

room for growth

❖ No faith-based models exist in 

the Muslim community

Needs:
❖ Need for male leadership and 

representation 

❖ Need for individual 

personalized invitation

❖ Need for legitimacy and social 

standing of presenters

➢ Religious expertise

➢ DV expertise

➢ Socially Liked



Lessons Learned

When you create space, they come! Persistence pays off! Creating models grounded in community 

knowledge and expertise

Nurture a space for growth, not critique Foster diversity in thought, approaches and language 



Next Steps: Implementing Inclusive 

Messaging

Social Change Foci:
► Understanding the “whispers 

of violence” to create social 

change 

► Developing new models for 

bystander intervention

► Uplifting and recognizing the 

voices and needs of male 

victims

► Shaping messages and 

initiatives for potential 

perpetrators 

Action Plans:
► Developing new models for 

bystander intervention

► Youth programming around 

fatuwwah (healthy masculinity)

► National leadership events (TOT) 

and convenings (male allies 

group, youth representatives)

► Hiring staff that center the need 

for men and boys in this 

movement 



Closing Question:

What key takeaways would you advise organizations 

to have in mind when updating their messaging?



Questions & 

Discussion



Upcoming Programs

► January 18, 2024 | 1 PM EST: Cultural Competency 
Training: Overcoming Misconceptions to Engage 
Men of Faith As Allies

► Monthly Office Hours (Occurs every 2nd Thursday of 
the month at 1:00 PM EST)

about:blank

	Slide 1
	Slide 2: Agenda
	Slide 3
	Slide 4: Understanding the Significance of Inclusive Messaging
	Slide 5: Understanding the Significance of Inclusive Messaging (cont.)
	Slide 6: Inclusive Messaging Initiatives: How do we include men and boys in our work?
	Slide 7: Initiatives and Areas of Interest
	Slide 8: Initiatives and Action Steps
	Slide 9: Inclusive Messaging:  Peaceful Partners Pledge
	Slide 10: Inclusive Messaging: Merchandise
	Slide 11: Infographics  
	Slide 12
	Slide 13
	Slide 14
	Slide 15: Challenges & Needs
	Slide 16: Lessons Learned
	Slide 17: Next Steps: Implementing Inclusive Messaging
	Slide 18
	Slide 19: Questions & Discussion
	Slide 20: Upcoming Programs

